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PARADOX:

Older adults are among those who can
benefit the most from digital technologies...

Yet older adults consistently have the
lowest rate of using these technologies.



The Evolution of Digital Technology




Households with PCs, 1980-2005

80%

70%

60%

50%

40%

30%

20%

10%

0%

1980 1990 1997 2001 2005




Computer Ownership By Age, 2015
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Percent of American Adults Online,
2000-2012
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Soclal Networking Use by Age,
2006-2013
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The digital age divide persists even
among those 65 and older

% within each age group who ...

B Go online ™ Broadband at home
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THE PARADOX EXPLAINED:

Older adults are LATE ADOPTERS of
technology.

TECHNOLOGY ADOPTION CURVE

Everett Rogers - Diffusion of Innovations 1962
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Digital Natives Digital Immigrants




SeniarNet

“ahAlmaden Classroom




Seven Lessons from SeniorNet

There is a pent-up demand for access

The power of differential invitation

Making no assumptions

Seniors teaching seniors (saying NO to YES)
. Accommodating special needs

Going at their own pace

Beyond “education”
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The power of
“a friendly helping hand”
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Technology marches on...
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Digital technology has gotten
smaller and cheaper

...way smaller and way cheaper

10 Megabyte Hard Disk 128 GB Flash Drive

$3,495 $9.99

_ COMPUTER COMPONENTS

1956 1980 2016
$600/Megabyte/month $349/Megabyte <$1/Gigabyte



...and faster

-

1981 2016
Hayes Smartmodem Motorola Surfboard
300 bps 343 Mbps
$599 $59

1 million times faster




Computing & communications
technologies have converged
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The Pervasiveness of Mobile

Two-thirds of Facebook’s 1.6 billion active users access
the service from their phone; almost 60% of users are
“mobile only.”

More than half of YouTube viewing is mobile, and 65% of
Facebook’s video views are mobile.

Nearly one-third of all e-commerce sales are mobile and
mobile sales are growing 3 times faster than overall e-
commerce.



The Pervasiveness of Mobile (2)

48% of users check their mobile phones at least 25
times a day; 4% of users check them more than 200
times a day.

43% of adults check their phones within 5 minutes of

waking, while 17% check them “immediately after
waking.”

33% of adults check their phone within 5 minutes
before going to sleep and 13% check them “immediate
before going to sleep.”



Tech Is taking on many new forms:

Dome (!




..and spawned many new uses
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Introducing Older Adults to New
Digital Technologies

® OATS/Senior Planet, NYC

® Avenidas/Generations Lab, Palo Alto







@ SENIOR PLANET




SENIOR PLANET




@ SENIOR PLANET" a

SIGN UP FOR
WEEKLY EMAILS

SENIOR PLANET
CENTERS

NYC CALENDAR

FOLLOW Us

0000

Take This Poll

DO YOU USE FACEBOOK?

YES, I'M ACTIVE ON FACEBOOK

YES, BUT 1 DON'T POST

NO, BUT I'M CONSIDERING IT

11D BUT | QUIT

NOPE. AND WON'T.

WHAT'S FACEBOOK?

Vote

View Resuits

HOME

Video of the Week: Oliver Sachs’
Final Interview
Qo

Oliver Sachs died a year ago, two weeks after
recording this moving, optimistic video interview
onlife and death.

FEATURES

TOOLBOX- ABOUT-

The First App for Alzheimer's
Patients — Made by a 12-Year-Old
Qs

Emma Yang was having trouble staying in touch
with her grandmother, so the tween built an app.
that may help millions.
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=Avenidas.

TOOLS FOR POSITIVE AGING
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Avenidas Innovations

HICAP
Reverse Mortgage Program
Computer Learning Center

Avenidas Village

And now... the Generations Lab




POWERED BY AVENIDAS

LKenerations

:: RE-INVENTING AGING

Goal of the Lab is to provide opportunities for older
adults to:

Explore new technologies through demos and talks

Engage with technology to learn new skills through
classes, workshops and tutorials

Shape new products and services by contributing
experience through focus groups and pilots



POWERED BY AVENIDAS

KenerationsLAB

é RE-INVENTING AGING

Teach Me to Tweet Workshop, May 16, 2015




AVENIDAS TEen FAIRE

WHEN: SATURDAY, JANUARY 16
10AM - 2PM

WHERE: AVENIDAS

450 BRYANT ST, PALO ALTO

"AAAAAAAAAAAALAAALAAAALAAAALAALALAAALAAALAALALAALAAALAALAALALAALAALALAALAALA

FREE EVENT OPEN TO THE PUBLIC

FUN FOR NOVICES & EXPERTS
OF ALL AGES!

DEMOS, EXHIBITS, PRESENTATIONS &

I EXPLORE + ENGAGE ~ SHAPE
FOOD

“Lm:) — ."“"3‘1‘)“55 TADSYS
: RS

POWERED BY AVENIDAS )

650.289.5400 KenerationsLAB
AYENIDAS.GBG RE-INVENTING AGING







AVENIDAS TEcH F AIB




AVENIDAS GENERATIONS LAB PRESENTS

TELH

THLKS

TUESDAY, JUNE 14 < 5:30 — 7PM
AT CUBBERLEY COMMUNITY CENTER THEATRE
4000 MIDDLEFIELD ROAD, PALO ALTO

JOHN MARKOFF

New York Times Technology Reporter and Author
of Machines of Loving Grace: The Quest for
Common Ground Between Humans and Robots

Interviewed by

RICHARD ADLER

Institute of the Future Distinguished Fellow

Free, but space is limited.

Pre-registration required. LIGHT REFRESHMENTS

Call (bL50) 289-5435 WILL BE SERVED
or visit avenidas-.org-

co-sponsor

POWERED BY AVENIDAS

<eneratonsL A K A House
RE-INVENTING AGING

Calls
" ”
’ u Avenidas4u Computer Coaching




Tech Talk, June 14, 2016

https://vimeo.com/172460111

WHAT THE DORMOUSE SAID . ..

How the &0s Counterculture Shaped

the Personal Computer Industry

N

JOHN MARKOFF



https://vimeo.com/172460111
https://vimeo.com/172460111

POWERED BY AVENIDAS

LKenerations

:; RE-INVENTING AGING

Next Steps:
Secure funding to hire full-time director
Establish an Advisory Committee

Develop a Code of Conduct for companies who desire to
work with our older adults

Sponsor more “Tech Talks”

Hold a full-day Aging & Technology conference in February
2017

Outfit a new “home” for the Generations Lab — coming in
2018!



=Avenidas

TOOLS FOR POSITIVE AGING

2018




POWERED BY AVENIDAS

KenerationsLAB

é RE-INVENTING AGING

Guiding principles

No commitment to any specific technology
Everything is an experiment
It's an INTER-Generations Lab

The (continued) importance of the “friendly helping
hand”

~Not a blueprint but the starting point for a journey




New technologies will continue
to emerge:
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In conclusion:
Two views of the future




WE CAN'T PO ANYTHING ABOUT
E PAST

u
BUT WE CAN PO SOMETHING
ABOUT THE FUTURE

I LIKE THE
FUTURE
JSUST THE
WAY 1T'S

GOING TO BE




“The best way to predict
the future is to invent it.”

— Alan Kay




Thank you!

radler@digiplaces.com
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